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Why jewelry brand Verlas is reinvesting in Pinterest
advertising

By Gabriela Barkho in B X

Verlas

As e-commerce brands try to diversify advertising tactics beyond Meta, they're giving some oft-
overlooked marketing channels like Pinterest another try.

Just when jewelry brand Verlas was about to close shop on Pinterest ads, the company decided
to test out a different advertising strategy on the platform. Now, Pinterest is Verlas’s second
largest converter, next to the company’s newsletter — which now drives 40% of Verlas’s annual
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STORE OF THE FUTURE

Best Buy will allow advertisers to
‘take over’ the in-store shopping
experience

Beginning next year, Best Buy will offer "takeover
packages” to allow advertisers to appear throughout

the in-store shopping experience.

Brands Briefing: Laundry-care
brands bet on specialty detergents
as their next big growth driver

Companies in the laundry space see "riches in the
niches" and are betting on specialty detergents for
growth as shappers seek more powerful odor-

eliminating and fabric-preserving care.

Measurement is the word defining
retail mediaright now

Brands are demanding consistency and clarity in
measuring the success of their investments in
retailers' ad businesses.
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